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We create unigue environments, characterized by authentic
beauty, innovation and technology that represent
the best of Made in Italy around the world.
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Wellness

oImparly

WELLNESS AS
IFESTYLE
To improve people’s lives means giving the

opportunity to experience at best the
time we dedicate to ourselves.

THE
PRIVATE
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COMPANY



THE COMPANY'S SOUL

"Being a family run business means transmitting
our values in everything we do’

The Gessi family guides the company following
ethical and moral principles, creating a value that
goes beyond economic profit. Being a family run
business guarantees speed in making decisions,
social responsability and an emphasis on quality.
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OUR
TERRITORY

-ashion and Culture
Manifacturing Industry

High Precision Mechanics
Natural Wonders

Headquarter

AN IMMERSION [N
THEWONDERS OF [TALY




Made in ITALY
Made in GESSI
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We constantly invest in new production
technologies and innovative machinery, in order to
guarantee the maximum precision and efficiency.



HIGH TECH AND RHIGH TOUCH

Craftsmanship encloses all the beauty of our
products, culture and identity. Knowledge,
tradition, novelty and technology:

essential ingredients for reaching the

high quality and creativity that

characterize the Gessi collections.

eautiful

and well made
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WE ARE A GLOBAL COMPANY.
AS OUR COMMITMENT.
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there is no

PLANET




OUR COMMITMENT FOR
A GREENER WORLD

100% of the energy we use comes from renewable sources,
and the 40% of that is produced internally through
392.860 photovoltaic cells.



eople first
and foremost

—very day, we give lite to
comfortable and stimulating
workplaces, that guarantee
the best in terms of health,
security and education.



LIGHT

NATURAL LIGHTING

AlR

INTELLIGENT HEATING
SYSTEM

SPACE

LARGENESS, COMFORT
AND TIDINESS
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20 BRANCHES
600 PEOPLE
100 COUNTRIES

WE BRING THE MADE IN GESS|
ALL OVER THE WORLD

e Canada

e USA

e Portugal

e Spain

e UK

e France

e Benelux

e Germany

e Switzerland
o [taly

e Ukraine

e Dubal

e Saudi Arabia
e RUSSIa

e |Ndia

e China

e Hong-Kong
e Thailand

e Australia

e Vietnham
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(Gessi
in the

WORLD

CASA GESSI MILAN

Via Manzoni 16A - 20121 Milano - Italy

CASA GESSI SINGAPORE

165 Penang Road, 238465 Singapore

CASA GESSI LONDON

The Old Sessions House, 22 Clerkenwell Green, London, ECIR ONA

GESSI BOUTIQUE DUBALI

Al Quoz Industrial Area 1 - Street 2A, Dubai, UAE

CASA GESSI RIYADH

D Square est Al Mohammadiyah /060 Takassusi street, 12362, Rivadh Saudi Arabia

CASA GESSI LOHNE

Weidengrud 10 - 32584 Lohne - Germany

CASA GESSI SHANGHAI

Red Star Macalline-Zhenbei Branch- 1108 ZhenBei Road - Shanghai



1LANO

Via manzoni 16,
INn the heart of the fashion district,

a few steps from the Dome and
Alla Scala theater

CASA G

=SS MILANO




INGAPORE

CASA GESS
IN PENANG ROAD

A unigue location: one of the few Victorian
palaces that survived, in between modern
Singapore’s skyscrapers.




O\IDRA

CASA GESSILOND

N the heart of
Clerkenwell




UBAI

CASA GESSI DUBA

a boutigue iImmersed in the
iNternational city par excellence,




OHNLE

CASA GESSI LOHNE

Inside the Architektu rvverkstat_t,
the global center for the kitchen.
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- [HICAL DESIGN

Unique, distinctive, accessible

INNOVATION

Always ahead

QUALITY

High performance excellence

Gessi style is a combination of things that goes beyond
appearances: culture, communication and design.




- [ HICAL DESIGN

ETHICAL PRODUCTS DO NOT EXIST.
FTHICAL COMPANIES DO.
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LOOKING FOR
PERFECTION

Our commitment for a product culture does not result in
a stylistic exercise for its own sake: The Gessi products
have the ambition of improving people’'s quality of life and
wellness through function, design and technology.

Thisis the company’'s distinguishing mark.



nnovation

ARCHITECTURAL
WELLNESS

A revolutionary approach

In Interpreting wellness

and living spaces. Design,
customization and
functionality combine in the
perfect union with water, light
and architecture.



uality

QUALITY NOT ONLY
IN PRODUCTS, BUT IN
PROCESSES ASWELL.




360°
tyle

A distinctive and refined
approach that embraces the
most intimate living spaces.
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The collection designed by the Rockwell Group
channels the nonesty of traditional craftsmanship
anad the american spirit, creating a new adesign
language for the contemporary bathroom.



ROCKWELL

G ROUP

THEWORLD
ISASTAGE

The studio founded in 1984 by David Rockwell gives

life to extraordinary environments and experiences all
over the world, perfectly combining technology and high
craftsmanship with a refined and innovative design.



RETTANGOLO K

THE ICON GENERATES
ANEW WORK OF ART

—rom a breakage or cut, in life as in things,
new ideals of beauty and perfection can arise.



GESSI 316
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Gessi style and creativity managed to weave
steel, gifting a usually cold and technical
Material with an original warmtnh, a special

furnisning capacity.
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A Clrcle Inscribed Into a sguare is the dynamic
image of purity: the transition towards
oerfection and equllibrium. A new balance
between style emotion and functionality.
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Wood, stone, metal, all the natural elements
that distinguish the collection allow
everyone to find nhis own personal balance.



RETTANGOLO
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- ORIGINAL SIGN

'‘Good design means as little design as possibile’

With this collection Gessi celepbrates shapes’
ourity and geometry. An unusual and
sUrprising design for bathroom furniture, that
Makes rettangolo a timeless style icon.



RETTANGOLO XL
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With its decisive modern cut and slender
shape, XL 1S a unigue expression of creativity,
refined design and unmistakable style. Luxury
Nas an extravagant lure: it's all about affording

to choose



GOCCIA

THE BRIGHT BEAUTY
OF WATER

A revolutionary collection of furniture objects
with an innovative design, inspired by the
Nnatural and fluid shape of a drop. Goccia I1s
a style and a new product philosophny that
Nas an ecologic conscience: Its appearence
recall a sensibility that invites sustainaple

behaviours.



CONO

CONTEMPORARY ART FUSION

This collection combines nature and
architecture, giving life to a perfect fusion
for a timeless design.



ISPA
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The 1Spa project fosters an anthropocentric
approacnh to objects design, and develops

a concept of visual simplicity with a
Morphologically simple and organic biodesign,
Nspired by piological forms.



OVALE

THE PURE SHAPE OF A
CONTEMPORARY HARMONY

INnspired by nature, the perfect ellipse of Ovale
with 1ts delicate yet modern profile,
and the absolute perfection of its lines,
graces the bathroom with a special
contemporary harmony.
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A balanced blend of good taste and distinct
design, care for substance and meticulous
attention to detall Eleganza speaks a classy
contemporary language, which makes the
Collection fresh and urban.
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Gessi embraces the essential need for luxury
N everyday life with the creation of Mimi, a
new collection with soft and sensual reminine
curves, sophisticated architectural lines and
artfully concelved function,



SENSOR TAPS

PUR

SEAUTY

Thanks to 1ts No touch system, the beauty
of shapes is pure and free from prints,
guaranteeing maxim nhygiene and avoiding
tap’'s damages.



VIA TORTONA
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With the grace of a slim and smooth shape,
—Mporio Gessi Via Tortona has the versatility
and charm of iImmediacy and high-level
design. A daily gift of empathetic elegance.
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—Mporio Gessl Via Manzoni has a great

engaging strength in its balance of contrast,
an intersection of precisely curved rays with
gently squared profiles. A seducting object

that makes seductive the natural

charm of water



VIA SOLFERINO

A PEACEFUL DESIGN

The pure and refined image of Emporio Gess
Via Solferino reminds peaceful environments
where furnishing objects are sources of
wealth, comfort and beauty.



VIA BAGUTTA

[ TALIAN FASHION

A design with a lively and peacerul shape.
The harmony Indulging positive thoughts and
wellbeing. Emporio Gessi Via Bagutta has the

simplicity of a perfect shape.



CORSO
VENEZIA

TIMELESS ELEGANCE

The reassuring silhouette of Emporio Gess|
Corso Venezia reminds a pleasantness for
Dody and senses. Graceful detalls full of peace
snow hidden gqualities. The poetical discovery
Of daily beauty clarifies the reasons
to be happy.



GESSI 316

AN EXTRAORDINARY MATERIAL FOR
AN EXTRAORDINARY DESIGN

A Nnoble and precious material, long lasting,
resistant and aesthetically pleasing. Steel
exalts Gessi faucets with simplicity, thanks
to the eye-catching cylindrical design of

essential sophistication.



OFFICINE

A MECHANICAL INSPIRATION
-ORAN INDUSTRIALCHIC STYL

With an aesthetic characterized by shapes,
surfaces and materials typical of productive
spaces, with their willingly rough ook, this
decorative code has an extreme versatility
that allows countless possibilities of
customization.
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With a decisive cut and soft and slender
shapes, Gessi creates a new aesthetical code
N the kitchen, combining creativity and
refinement In a seductive game of sinuosity,
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AN inedited design, Inspired by the sinuous
forms of nature, where aesthetics ano
functionality merge and elevate each other.



PROTON
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A unigue, elegant and strongly distinguisning
orofile created by the compination of organic
and geometrical styles. Proton's extremely
NnNovative design makes the Collection
contemporary and timeless at the same time.
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The square-pased base of Proton S
iNncorporates simple and iconic architectural
styles. The pure aestnhetic that flows from It
iNstills the room with beauty and simplicity.
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COLOUR

MULTISENSORY FEELING




1TREMILLIMETRI

THE BEAUTY OF WATER
IN T SUBTLEST FOR




OUTDOOR

he freestanding shower column of the Gessi Outdoor
Wellness System has been designed - both in shape and
iIn components - properly for outdoor space.
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THE HI-FI "STEREO” WELLNESS

Fach design aspect related to wellness is studied
to meet the functioning requirements, every detail is
designed to enhance and enjoy the environment and

personal space, feeling them “in stereo” on all the 5
channels of the senses.

THE SOUND OF WELLNESS



THE SOUND OF WELLNESS

GESSI HI-FITS NOT ONLY A

-STH

- 1CS

but also effectively functional excellence and real precision

to control the water and transfer the benefits of this natural
element in a private and personal space, feeling them “in stereo”
on all the 5 channels of the senses.



our

inishes

All the different ways of adding value
and interpreting environments.



031
Chrome

149
Finox

087
Gold CCP Brushed

080
Gold CCP



713
Antique Brass

187
Aged Bronze

299
Black matt

279
White matt



030
Copper

/07
Black Metal Brushed

246
Gold PVD

706
Black Metal

708
Copper Brushead

726
Warm Steel Brushed

716
Gold Brushed



123
Copper GHRC

125
Copper Brushed GHRC

124
Black Metal GHRC

126
Black Metal Brushed GHRC
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eatured by the best
hotels worldwide

WE HAVE COOPERATED WITH SEVERAL HOTEL CHAINS
ACROSS 5 CONTINENTS AND OVER 40 COUNTRIES.
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GESSI GESSI
and and
CULTURE ADVENTURE
GESSI GESSI
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WELLNESS EXPERIENCE ARCHITECTURE
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